
Saving for the future has always been a good idea. 
You can help your employees in their efforts to save 
by offering a Health Savings Account (HSA) and  
high-deductible health plan option. This encourages 
them to make thoughtful healthcare decisions,  
while also saving for retirement. 

HSAs are accounts offered by financial institutions  
to individuals who are enrolled in a high-deductible  
health insurance plan. They allow enrollees to  
deposit money in a pre-tax account to address  
future medical expenses and save any money left 
over. These contributions roll over from year to year 
so employees can save for retirement and won’t 
“lose” money that they’ve placed into their account. 

HSAs also have the “triple-tax” advantage: money 
invested in an HSA is 100 percent tax-deductible until 
caps are reached; the funds in the account can grow 
tax-deferred; and withdrawals are tax-free if employees 
use them to cover qualified medical expenses.*

As an employer, HSAs can benefit you as well. They  
can help you manage the rising costs of administering 
benefit plans for your workforce. In fact, a recent employer 
survey shows that lower trend and per-employee costs 
are linked to companies that successfully promote  
enrollment in HSA-qualified health plans.†

So, the bottom line is this: when looking at your  
company’s bottom line, consider how incorporating 
an HSA into your employees’ health plan may help 
keep your finances in the black.

Every week, experts from Blue Cross Blue Shield  
of Arizona (BCBSAZ) address workplace wellness  
issues in this dedicated column. If you have questions 
you would like addressed, please email them to us at  
wellness@azblue.com.  
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Help Your Employees Get the Facts About 

Health Savings Accounts (HSAs)

Message brought  
to you by* BCBSAZ does not render tax, investment or legal advice. Anyone interested in an HSA should consult 

with a tax or legal advisor to learn the details regarding tax treatment  of health savings accounts. 

† Source: BCBSA/8075_HSA Story: Towers Watson/National Business Group on Health, 2011 Employer 
Survey on Purchasing Value in Health Care Report
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